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MAIN PROMPT

Transform this selfie into a professional corporate headshot while preserving the subject's exact facial identity, bone structure, skin tone, age, and distinguishing features. Do not
beautify, slim, reshape, or alter the face, retain natural skin texture including pores and fine lines.

Framing: Head-and-shoulders portrait, subject centered, shot at eye level, natural upright posture with shoulders angled slightly (~15°) toward camera, head facing forward. Crop
from mid-chest to just above the head.

Expression: Relaxed, confident, approachable — a subtle closed-mouth or soft natural smile, eyes engaged and looking directly into the lens.
Wardrobe: Well-fitted [dark navy blazer over a crisp white/light shirt, no tie] — clean, pressed, business-professional. Keep clothing wrinkle-free and neutral in tone.

Lighting: Professional studio lighting — large softbox as key light at 45°, subtle fill to soften shadows, gentle rim/hair light for separation. Soft, flattering Rembrandt-style
illumination with catchlights in the eyes. No harsh shadows, no blown highlights.

Background: Smooth, out-of-focus neutral studio backdrop in [soft graphite grey / warm charcoal], subtle vignette, clean gradient. No distracting elements.

Camera &rendering: Emulate an 85mm portrait lens at f/2.8 — shallow depth of field, sharp focus on the eyes, gentle background bokeh. Photorealistic, high-resolution, corporate
LinkedIn quality.

Color & finish: Natural, true-to-life color grading, balanced white point, professional skin tones. Light, realistic retouching only — no plastic or over-smoothed skin, no Al artifacts.

Negative constraints: No change to facial geometry or identity, no added makeup, no teeth whitening, no cartoonish smoothing, no extra fingers/hands, no logos or text, no warped
ears/glasses, no double catchlights.
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AGGUSTAMENTI

Variable Opzjonijiet Xi trid turi

Navy blazer + open collar / grey suit + tie / dark turtleneck / smart

tlelelE blazer no shirt collar

Formality vs. approachability

Graphite grey / soft blue / warm beige / dark editorial black / blurred

Background office

Corporate vs. creative vs. tech

Rembrandt (dramatic) / butterfly (clean, symmetric) / loop (safe

SENETTEERE e

Gravitas vs. friendliness

Expression Soft smile / neutral confident / warm open smile Founder vs. exec vs. sales-facing

Crop Tight (chin-up) / classic head-and-shoulders / wider (mid-chest) Platform (LinkedIn tight, website wider)
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